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1B
gryr Gain and loss message framing has been utilized to encourage consumers’  pro-
5@ environmental behaviors in the hospitality and tourism industries. However, little is
known about when and why the presence of cuteness cues influences the relative
effectiveness of gain-framed and loss-framed messages, despite the commonness of
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cuteness cues in the service environment. To address this gap, in the context of
promoting pro-environmental behavior, the current research examines the interaction
effects between message framing (gain vs. loss) and cuteness type (kindchenschema vs.
whimsical) on consumers’ pro-environmental behavior intention. Through two
experimental studies, our research shows that when kindchenschema cuteness cues are
present, loss-framed (vs. gain-framed) messages lead to higher levels of pro-
environmental behavior intention. In contrast, gain-framed (vs. loss-framed) messages
are more effective when whimsically cuteness cues are present. Moreover, this research
demonstrates that the sense of feeling right is the underlying mechanism explaining the
congruency effects between message framing and cuteness type. These findings provide
critical implications for theory and practice.
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